Introduction
In 1941, the well-known author Stefan Zweig reflected in his autobiography on how youth in early twentieth century Europe had been haunted by the peril of venereal disease:
[…] for it must not be forgotten that forty years ago sexual diseases were spread a hundred times more than they are today, and that they were a hundred times more dangerous and horrible in effect, because medicine did not yet know how to approach them clinically. Science could not yet cure them quickly and completely as it does today, so that now they are no more than episodes. Whereas today, thanks to Paul Ehrlich's therapy, in the clinics of the small and medium-sized universities weeks often pass by in which the professor is unable to show his students a freshly infected case of syphilis, the statistics of those days show that in the army and in the big cities at least one or two out of every ten young men had fallen victim to i nfection.
1
In Europe and the US in the 1920s, the response to this threat included i nvestment in massive communication campaigns against major scourges like tuberculosis, syphilis, alcoholism, cancer and VD, as traditional public hygiene was transformed into a twentieth century understanding of public health. T his is true especially of venereal disease health education campaigns, for which private and public stakeholders used print media, conferences and theatrical and visual arts. As a "modern" communication technology, film played a s ignificant part in this development.
2
This paper consists in an in-depth comparative study of three anti-venereal films produced and shown between 1928 and 1931, a short but pivotal period in the development of continental European syphilis prevention films: Le baiser qui tue (A kiss that kills) is a 69-minute French black and white
